
ACADEMIA DE STUDII ECONOMICE BUCUREŞTI 
BIBLIOTECA CENTRALĂ ASE 

BIROUL DE REFERINŢE BIBLIOGRAFICE 
Str. Căderea Bastiliei, et. II,  cam. 0202, 

Tel. 402-319.19.00/166 
www.biblioteca.ase.ro/servicii/referinte 

 
 

 
MARKETING RELIGIOS 

- bibliografie – 
 
1. http://mmq.ase.ro/LucrCD/sectiunea%20IV/delimitari%20conceptuale%20Zaharia%20Razvan%20-%20Marketing-

2.htm 
 
2. http://www.lefo.ro/carmensylva/Carmensylva/ppap/2000/an2/sem2/sicamarketing.pdf 

 
3. http://www.rcrwebsite.com/market2.htm 

 
4. http://www.romfest.org/rost/nov2005/marketing-religios.shtml 
 

 
ARTICOLE DIN BAZA DE DATE EBSCO (se accesează numai din campusul ASE) 
 

 
1. Kinsman, Matthew. Spreading the Word. In: Promo, Mar2002, Vol. 15 Issue 4, p19, 3 p; 
 
2. McDaniel, Stephen W. The use of marketing techniques by churches: a national survey. In: Review of 

Religious Research, Dec 89, Vol. 31 Issue 2, p175, 8 p; 
 

3. Vokurka, Robert J. A taxonomy of church marketing strategy types. In: Review of Religious Research, Dec 
2004, Vol. 46 Issue 2, p 132-149, 18 p; 

 
4. Wilde, Melissa J. From Excommunication to Nullification: Testing and Extending Supply-Side Theories of 

Religious Marketing with the Case of Catholic Marital Annulments. In: Journal for the Scientific Study of 
Religion, Jun 2001, Vol. 40 Issue 2, p235-249, 16 p; 

 
 

 
ARTICOLE DIN BAZA DE DATE PROQUEST (se accesează numai din campusul ASE) 
 

 
 1. Brave New Genre  
Raya Kuzyk.  Library Journal:  Spiritual living New York:May 1, 2006.  Vol. 131,  Iss. 8,  p. 8-12  (5 pp.)  
2. BRAND PAPERS - IDEAS: Learning from religion  
Brand Strategy.  London:Mar 8, 2006.  p. 30   
3. FOWL PRAY: TYSON GETS RELIGION  
Stephanie Thompson.  Advertising Age.  (Midwest Region Edition ).  Chicago:Dec 5, 2005.  Vol. 76,  Iss. 49,  p. 3,84  
(2 pp.)  
 
 



 2

4. KEEPING THE FAITH  
Jamie Swedberg.  Credit Union Management.  Madison:Jun 2005.  Vol. 28,  Iss. 6,  p. 18-20  (3 pp.)  
5. Will a scientific study assist the church's resurrection?  
Marketing Week.  London:Jan 13, 2005.  p. 106   
6. Say a Prayer for Sales  
Cindy Crosby.  Publishers Weekly.  New York:Mar 22, 2004.  Vol. 251,  Iss. 12,  p. S13-S15  (3 pp.)  
7. Affinity Marketing and Religion in a Therapeutic Culture  
Claire Badaracco.  Public Relations Quarterly.  Rhinebeck:Winter 2004.  Vol. 49,  Iss. 4,  p. 46-49  (4 pp.)  
8. RELIGION: Dedicated followers of fashion  
Brand Strategy.  London:Oct 2003.  p. 20-22   
9. The AdMarket  
Merecedes M Cardona.  Advertising Age.  (Midwest Region Edition ).  Chicago:Feb 17, 2003.  Vol. 74,  Iss. 7,  p. 8  (1 pp.)  
10. Perceptions of a Bible belt states's proposed casino gaming legislation by religious affiliation: The case of 
Kentucky residents  
Desmond O Brown,  Mary G Roseman,  Sunny Ham.  UNLV Gaming Research & Review Journal.  Las Vegas:2003.  Vol. 
7,  Iss. 1,  p. 49-58  (10 pp.)  
11. Seeking new members  
Marcia Z Nelson.  Publishers Weekly.  New York:Sep 23, 2002.  Vol. 249,  Iss. 38,  p. S12-S15  (3 pp.)  
12. What customers want  
Angie Kiesling.  Publishers Weekly.  New York:Sep 23, 2002.  Vol. 249,  Iss. 38,  p. S8-S11  (3 pp.)  
13. Consumer republic  
Debra Goldman.  Adweek.  (Eastern Edition ).  New York:Jan 21, 2002.  Vol. 43,  Iss. 4,  p. 16  (1 pp.)  
14. Selling like hamburgers  
LaVonne Neff,  Lynn Garrett.  Publishers Weekly.  New York:Sep 17, 2001.  Vol. 248,  Iss. 38,  p. S2-S11  (6 pp.)  
15. Religion titles are hot as Salsa  
Kimberly Winston.  Publishers Weekly.  New York:Sep 18, 2000.  Vol. 247,  Iss. 38,  p. 62-70  (5 pp.)  
16. New genres, emerging audiences  
Jana K Riess.  Publishers Weekly.  New York:Aug 21, 2000.  Vol. 247,  Iss. 34,  p. S4-S8  (4 pp.)  
17. Pennies from heaven  
Dan Hanover.  Chain Store Age.  New York:Dec 1999.  Vol. 75,  Iss. 12,  p. 220-222  (3 pp.)  
18. Celestial season  
Myra Stark.  Brandweek.  New York:Nov 16, 1998.  Vol. 39,  Iss. 43,  p. 25-26  (2 pp.)  
19. The reasons RNS's client roster rose  
David Astor.  Editor & Publisher.  New York:Mar 14, 1998.  Vol. 131,  Iss. 11,  p. 48-49  (2 pp.)  
20. Religion reshapes realities for U.S. restaurants in Middle East  
Richard Martin.  Nation's Restaurant News.  New York:Feb 16, 1998.  Vol. 32,  Iss. 7,  p. 42  (1 pp.)  
21. TV evangelism, public goods, and imperfect competition  
Shaffer, Edward H.  Journal of Economic Issues.  Lincoln:Jun 1993.  Vol. 27,  Iss. 2,  p. 639  (8 pp.)  

 


